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Abstract: In recent years, increasing attention has been paid to emotional value in youth consumption. Products
and experiences such as trendy toys, concerts, anime-related products, pet consumption, IP merchandise, and
items with companionship and healing functions have become increasingly popular among young consumers.
The purpose of consumption has gradually extended from obtaining the functional value of products to seeking
pleasure, emotional comfort, identity recognition, and social interaction. Youth emotional consumption is not
simply a form of impulsive consumption; it is closely related to real-life pressure, emotional regulation needs,
changes in social interaction patterns, identity construction, and the influence of digital platforms. Moderate
emotional consumption can help relieve stress, enrich life experiences, and satisfy young people’s needs for self-
expression and group belonging. However, excessive reliance on consumption to solve emotional problems may
also lead to symbolic consumption, irrational spending, media dependence, and the commercialization of
emotional relationships. Based on an examination of the main forms of youth emotional consumption, this paper
analyzes its social and psychological motivations from the perspectives of stress compensation, emotional
regulation, group identity, self-expression, and digital media influence. It also proposes approaches to promoting
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rational emotional consumption from the perspectives of young individuals, families and schools, online

platforms, enterprises, and the broader social environment. Youth emotional consumption should not be viewed

only from the perspective of restriction or criticism. Instead, reasonable emotional needs should be recognized,

while young people should be encouraged to develop more stable, diverse, and autonomous ways of meeting

their emotional needs.

Key words: youth groups; emotional consumption; emotional value; consumer psychology; rational

consumption
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