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Abstract: Co-branding marketing has become an important approach for consumer brands to gain market
attention, reach young consumers, and enrich brand image. Compared with occasional co-branding activities,
some brands have gradually adopted continuous and high-frequency co-branding strategies by cooperating with
multiple brands, intellectual properties (IPs), or cultural resources within a relatively short period. High-
frequency co-branding can quickly create market topics, expand brand communication, and enrich brand content
by utilizing the user bases and cultural symbols of partners. However, the effectiveness of co-branding does not
continue to increase with the growing number of collaborations. In practice, problems such as mismatched brand
positioning, consumer fatigue, weakened core brand image, insufficient product innovation, and conflicts
between short-term traffic acquisition and long-term brand value have emerged. Based on a literature review and
case analysis, this paper examines the main values, existing problems, and underlying causes of high-frequency
co-branding marketing from the perspective of brand management. It further proposes several improvement
strategies, including controlling co-branding frequency, enhancing partner compatibility, strengthening product

value, maintaining core brand identity, improving co-branding project management, and establishing long-term
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evaluation mechanisms. The study argues that co-branding itself should not be regarded as the ultimate goal of

brand development. Instead, enterprises need to integrate co-branding activities into their long-term brand

management systems and maintain a balance between market attention and brand stability.

Key words: co-branding marketing; high-frequency co-branding; brand management; brand positioning; brand

value
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