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Abstract: Brand rejuvenation has become an important way for many companies to renew their market image
and reach younger consumers. With the help of social media, short video platforms, and content communities,
brands can enter young people’s everyday consumption contexts in a lighter and more interactive manner. In
itself, brand rejuvenation has positive value. It can ease the impression of brand aging and expand the space for
brand communication. In practice, however, some brands are increasingly shaped by traffic logic in the process
of rejuvenation. They tend to reduce rejuvenation to chasing trends, using internet memes, creating topics, and
pursuing short-term exposure. Although such content may attract attention, it may also move away from brand
positioning, weaken the expression of product value, and affect consumers’ stable understanding of the brand.

This paper discusses the deviations in brand rejuvenation expression under traffic-oriented communication. It
argues that brand rejuvenation should not be equated with entertainment-based communication, nor should it be
fully driven by platform data and temporary popularity. The main deviations include the shift of brand tone, the
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covering of product value by content popularity, the simplified understanding of young consumers, the

homogenization of brand expression, and the consumption of long-term brand equity. Behind these problems are

not only platform communication mechanisms, but also internal marketing assessment, unclear brand strategy,

and short-term managerial thinking. Brand rejuvenation should return to brand positioning, product experience,

and consumer trust. It needs a certain degree of vitality in expression, but also a necessary boundary. Only when

rejuvenation expression is connected with long-term brand value can a brand avoid being trapped in momentary

traffic excitement.

Key words: brand rejuvenation; traffic orientation; brand expression; entertainment marketing; brand

positioning; brand equity
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