2025 FFE 1 HE 2 8 o E M
Vol.1, No.2, 2025 ISSN 3079-8817(P) 3079-8825(0)

DOI: 10.53104/dygllt.2025.01.02.001

HfE R T ERE RS T R R R AR R ER
= ilba il

sz
1. BEARFEEAER » R BN - 510320

T - ERERE R A - ZREEEE B - HERRIBUREER] TR LRI EF R - 1738
HhiEfEE REARY - BUATHZE 2 S R g Hst im £ B R BN - WA R EAS A A A
[ER SRR IR AL AR ITI ) o AR SCHEA SRR SRR - S S R S ] - R B B 2 e
BURRATBHIET Z e -

WERYT > BB T AVASA E B TR 5E R © SEATIN RS R B 5 4EBRENE AL FINF 7 AE - BEER
EfE s AN - SRS Ron L I LIERE - MsH B2 B i - AR E MY
5 o ASERN T R mIE TR - BEEG DN R R BA A BN TS <R BRED IR - DM 1 = AREIRAE T 52 kBl
IS - RSRSTAE LRI ~ M2 BRERE -« 2 UChCRE N DB R (R M T A R A -

FE B E S G G o B AR ) - DIREE R B S R m AR a5 50 5 SR AN T - AR T
5 B R B (A P o R 2 Ml SR IS 4B BE ) - MBS AR ~ R (R M B A th S B A £
[ - ERREFS RS ESINF EEEA D SH] - (ERR BB AT Bk o 2 IR BIREEITIRRS -

BRSHET © EIRTE 0 FREES  SRAIIN TSR ; IE4ERREis(E  BEEASRIEH
Professional vs. Entertainment-Oriented Anchors and Consumer

Decision Pathways in Live-Streaming Commerce

CHEN Liang!
1. Guangdong University of Finance & Economics, Guangzhou 510320, China
Correspondence to: CHEN Liang; Email: ccclllliang@sina.cn

Abstract: The scale of live-streaming e-commerce continues to expand, accompanied by an increasingly evident
differentiation in anchor styles. Professional and entertainment-oriented anchors demonstrate distinct
performance patterns in conversion outcomes, attracting growing industry attention. Existing studies primarily
focus on the effects of anchor characteristics on purchase intention from an outcome-oriented perspective, while
relatively limited research has examined how different styles influence consumer behavior through distinct
decision-making pathways. Drawing on the dual-process decision framework, this study systematically analyzes
the mechanisms through which professional and entertainment-oriented anchors affect consumer purchase
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decisions.

The findings indicate that decision-making in live-streaming contexts is not driven by a single mechanism.
Cognitive processing and emotion-driven pathways coexist. Professional anchors reinforce cognitive processing
through high information density, clear logical structure, and a professional image, thereby increasing the
involvement of risk assessment and enhancing decision stability. Entertainment-oriented anchors activate
emotion-driven mechanisms through expressive delivery, group interaction, and time compression, leading
consumers to make immediate purchases under heightened arousal. The two pathways differ significantly in
terms of decision time structure, degree of risk involvement, product compatibility, and sustainability of

consumer relationships.

Product characteristics and pricing structure moderate pathway activation. Products with higher functional
complexity or higher prices are more likely to trigger cognitive processing, whereas products with stronger
experiential attributes or lower perceived risk tend to activate emotion-driven responses. Consumer involvement,
risk preference, and purchasing experience further shape the dominant pathway. The emerging integration of
anchor styles and the influence of platform algorithmic distribution mechanisms contribute to the dynamic

interaction between cognitive and emotional pathways in live-streaming environments.

Key words: live-streaming commerce; anchor style; cognitive processing pathway; emotion-driven pathway;

purchase decision mechanism
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