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Abstract: This study systematically examines the influence mechanism of short video content types on consumers’
psychological belongingness and sense of identity in decision-making processes based on the Stimulus-Organism-
Response (SOR) theoretical framework using mixed research methods. Through a 3x2 between-subject experimental
design (n=480) combined with in-depth interviews (n=20), the findings reveal that: utilitarian content significantly
enhances functional belongingness through cognitive pathways ($=0.39, p<0.001), with its “pain point-solution”
golden ratio structure improving conversion rates by 42%; emotional content strengthens community identity through
empathy pathways (=0.42, p<0.001), while value-embedded techniques increase brand recall by 55%. The study
demonstrates the complete mediating role of psychological belongingness (indirect effect=0.39, 95%CI1[0.32,0.46]) and
identifies the critical “trust threshold” phenomenon (3.2+0.8 effective exposures). It constructs an integrated short video
consumption decision model incorporating dual cognitive-emotional pathways and proposes a paradigm shift from
“traffic logic” to “identity logic”, providing theoretical foundations for content optimization and platform operations.
Empirical data show that user segmentation strategies based on psychological belongingness increase platform
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engagement time by 27 minutes per day (+18%) and improve high-value user identification accuracy by 33%. This

research expands consumer behavior theory in digital media environments and offers significant practical guidance for

short video marketing.

Key words: short video content types; psychological belongingness mechanism; consumer identity; SOR theoretical

framework; grass-planting economy; content marketing strategy; user-generated content; digital consumer behavior;

social media marketing; consumer decision pathways
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